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Marketing pro David Avrin, CSP 
is known as The Visibility Coach. 
A popular business consultant 
and keynote speaker, David has 
presented to enthusiastic audi-
ences across the United States 
and around the world, from 

Amsterdam, and Buenos Aires to Singapore and 
Sydney, and most major cities in between. He has 
worked individually with more than 3,000 company 
CEOs and other top leaders. He is currently train-
ing and certifying an international team of “visibility 
coaches” who are providing business marketing wis-
dom, encouragement, and accountability to busi-
ness owners and professionals around the world.
David is the father of three beautiful children (who 
are no longer children). When he isn’t traveling, he 
lives happily outside Denver, Colorado. Visit David 
online at www.visibilitycoach.com.

Visibility Marketing
The No-Holds-Barred Truth About What It Takes to Grab 
Attention, Build Your Brand, and Win New Business

David Avrin, The Visibility Coach 
Foreword by Jeffrey Gittomer

The landscape is littered with the corpses of great products and strong 
companies that died because of crappy marketing.

Why do so many companies fail so miserably? Why do high-priced ad 
agencies and marketing firms keep spitting out stupid campaigns? 

Too many in business have failed to recognize the shift that has happened 
right under their noses. It’s not so much that people have changed, it’s 
that the business landscape has changed—dramatically. For the first time 
in human history, we have no unmet needs. Every problem has a solution, 
and many companies now find themselves creating solutions that appear 
to be looking for a problem. 

In his provocative and enlightening new book, Visibility Marketing, 
David Avrin shows what marketing approaches work, which don’t, and 
why. You will learn how to uncover your true competitive advantages and 
a process to craft messages and tactics that achieve tangible results.

A remarkably accessible, relatable, thought-provoking reference book, 
Visibility Marketing speaks directly to business owners, entrepreneurs, 
marketing managers, and sales professionals. 

With wisdom gleaned from hundreds of presentations and workshops 
and conversations with tens of thousands of company leaders, Visibility 
Marketing will forever change how businesses and professionals look at 
the competitive landscape and how they promote themselves.
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Ron Fry is a nationally known  
proponent for the improvement of 
public education and an advocate 
for parents and students, playing 
an active role in strengthening 
personal education programs. In 
addition to being the author of 

the best-selling How to Study series, which has 
sold more than 3,000,000 copies to date, Fry has 
written more than 30 other books in the areas 
of education and careers. He is the founder and 
president of Career Press, an internationally known 
independent publisher of trade nonfiction books.

How to Study
25th Anniversary Edition

Ron Fry

“Fry’s lively style of writing makes the book very useful.” 
—Library Journal

 
The best-selling How to Study has helped millions of students study 
smarter, not harder. For its 25th anniversary, it is undergoing the most 
extensive revision in a decade.  

How to Study reveals the study skills that all students need to know to 
be successful, whether the goal is landing a top scholarship, excelling in 
school, or preparing to return to school. This edition includes informa-
tion on how to create an effective work environment, stand out in class, 
conduct research online, and much more. Fry also covers all the tradi-
tional elements of a winning study strategy, such as reading, writing, 
time-management, memory, and test-taking skills. How to Study intro-
duces a revolutionary study system, along with examples, that give stu-
dents the edge in any learning environment.

How to Study also:

* Prepares students of all ages to excel in their classes by developing  
     effective study skills.

* Shows students, in a quick, easy-to-read style, the essential skills that   
     can be applied outside the classroom and later in life.

* Includes study tips for teaching and studying with young children;  
     advice for fighting mid-study fatigue and boredom; tips for in-class   
     learning; and more.
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Improve Your Reading  |  EAN: 9781453254196
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101 Great Answers to the Toughest 
Interview Questions
25th Anniversary Edition

No matter how good you look, how much research you’ve done, or how  
perfectly your qualifications match the job description, if you’re not prepared 
with great answers to the toughest interview questions, you won’t get the job.

101 Great Answers to the Toughest Interview Questions is a manual that 
will help you home in on exactly what the interviewer is trying to learn…
with each and every question he or she asks. If you’ve never done well on 
interviews, never even been on a job interview, or just want to make sure a 
lousy interview doesn’t cost you a job you really want, Ron Fry will help you 
get that job—as he has helped literally millions of people nationwide and 
throughout the world.

This brand-new 25th Anniversary Edition of 101 Great Answers to the 
Toughest Interview Questions is thoroughly updated to reflect the realities 
of today’s job market. Whatever your age and experience, whether you are 
seeking your very first job or finally breaking into the executive office, this is 
the one book you need to get that job.
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REINTRODUCING RON FRY’S TWO BEST-SELLING BOOKS  
IN COMPLETELY REVAMPED AND UPDATED EDITIONS

MORE THAN 
1 MILLION 
COPIES SOLD

101 Smart Questions to Ask on  
Your Interview
Completely Updated 4th Edition

Don’t become tongue-tied during the most crucial phase of the interview pro-
cess.

101 Smart Questions to Ask on Your Interview is for every job  
candidate who thinks the question “Do you have any questions for me?” 
marks the end of an interview. In Fry’s view, it marks the beginning of the 
last and perhaps most important interview phase, one that’s so important 
that failing to properly prepare for it can undo all the rest of your hard work, 
including providing great answers to tough questions.

Fry shows you how to take charge of the interview process, presenting yourself 
as the self-managing, versatile, and confident candidate most employers are 
seeking. He demonstrates how to use the interview process to sell the com-
pany on you while obtaining the information necessary to make sure you are 
sold on them.

From what to ask, when to ask it, and the kinds of answers to expect, 101 
Smart Questions to Ask on Your Interview gives every candidate, from 
first-timers to seasoned pros, the practical information and advice they need 
to ace the entire interview…and get their dream job.
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Starting without wealth, connec-
tions, or anyone’s permission, 
Mark Aardsma became the entre-
preneur behind multiple success-
ful businesses. Using what he had 
and building from the ground up, 
he led two of his companies to the 

multi-million-dollar level. One was featured three 
years in a row on Inc. magazine’s fastest-growing 
companies list. Mark is an active CEO, a venture 
investor in early-stage companies, and a patient 
investor in financial markets. As a coach, speaker, 
and writer, he encourages his audiences to face 
their fears and live and work the way they really 
want to. He lives with his wife and four children in 
Champaign, Illinois.

Investing With Purpose
Capitalize on the Time and Money You Have to Create the 
Tomorrow You Desire

Mark Aardsma

When he was 24 years old, Mark Aardsma was fired. He had little in 
the way of savings. But instead of panicking and seeking to land a new 
job immediately, he sat down and began to invest his time and money 
differently. By the time he was 34, he had multiplied his limited savings 
a thousand fold and controlled a multi-million-dollar portfolio of busi-
nesses and other investments.

The notes he took as he made his idiosyncratic journey have now been 
expanded into a detailed guidebook for anyone aspiring to a bigger and 
better future. In Investing with Purpose, you will learn how to: 

* Use all your resources to build your future, especially your precious,  
     limited time

* Avoid the emotional pitfalls that lead smart investors to make bad  
    decisions

* Face your fear and take reasonable risks to capitalize on your best  
     opportunities

* Apply your unique investment advantages—the only reliable path to  
     superior results

Investing with Purpose will inspire you to use what you have to cre-
ate the future you want. Whether your goal is to get rich, protect the 
rainforest, or just improve the neighborhood, this book will help you get 
there.
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David G. Hoffman is the senior 
partner at the law firm of Hoffman 
& Mathey, P.C. He has been a prac-
ticing attorney and author for more 
than 35 years and a lecturer for the 
University of Maryland, the George 
Washington University, and numer-

ous private and public organizations. Articles and 
presentations with titles such as “Why Simple Wills 
Simply Won’t” and “The No-Plan Estate Plan” have 
made him a popular personality in the Washington, 
D.C. community. He lives in Northern Virginia.

The Essential Executor’s 
Handbook
A Quick and Handy Resource for Dealing with Wills, Trusts, 
Benefits, and Probate

David G. Hoffman, Attorney at Law

Many of you, regardless of your feelings on the matter, will eventually be 
appointed as executor of your parents’, spouse’s, or another’s estate. 

Just calling an attorney isn’t enough. Settling a decedent’s estate may 
require the combined expertise of accountants, appraisers, auctioneers, 
realtors, bankers, brokers, insurance companies, a myriad of bureaucrats, 
and, yes, even lawyers.

Where do you start? How do you empty a house crammed with a life-
time’s worth of knick-knacks, bad art, and unopened mail? How do you 
deal with long-lost relatives who think you’re taking too long or charg-
ing too much? And how do you oversee those professionals who know so 
much more than you about the process?

The Essential Executor’s Handbook not only explains the steps involved 
in settling an estate, but it shows you how to get all these professionals to 
do the work for you. You will learn everything you need to know about 
the basic laws and procedures involved; all the legal definitions you could 
possibly want; and why each professional is necessary, what they do, what 
they charge, and where to find them.

No matter how little you know about law, accounting, and the rest, The 
Essential Executor’s Handbook will lead you by the hand through the 
settlement process.
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Honored by several profes-
sional associations, Dr. Barton 
Goldsmith is a multi-award win-
ning psychotherapist, syndicated 
columnist, author, former NPR 
radio host, keynote speaker, and 
a top blogger for Psychology 

Today. He was named one of America’s top thera-
pists by Cosmopolitan magazine. He is author of 
100 Ways to Boost Your Self-Confidence, 100 
Ways to Overcome Shyness, and Emotional Fitness 
at Work.

100 Ways to Defeat Depression 
Simple Ways to Lift Your Spirits and Improve Your Outlook

Barton Goldsmith, author of 100 Ways Boost Your Self-
Confidence

We are bombarded by depressing news from around the world almost 
hourly—another school shooting, a devastating flood, a horrifying ter-
rorist attack. All of these global events, of course, just add to the stresses 
we must deal with every day, as well as the past issues we are still trying 
to resolve. 

When issues arise in life (as they always do), we are often uncertain what 
to do, so we just end up ignoring them. When they aren’t dealt with 
and resolved, however, these problems worsen over time. 

100 Ways to Defeat Depression offers you the easy-to-use exercises 
and straight-up advice you need to face your problems head-on and 
constructively resolve them so they don’t fester. You’ll learn simple but 
effective ways to:

* Deal effectively with common negative feelings

* Make your life more enjoyable, memorable, and less painful

* Feel good about yourself and your life even when the chips are down

* Think about where you want to be in life and then plan how to get  
     there

100 Ways to Defeat Depression will show you how to go from just 
surviving in life to thriving in life…no matter what the circumstances.

100 Ways
to Motivate
Yourself
Third Edition
Steve Chandler

EAN 978-1-60163-244-
$15.99 (Can. $18.50)

100 Ways to 
Overcome
Shyness
Barton Goldsmith, PhD, 
and Marlena Hunter, MA

EAN 978-1-60163-369-9 
$14.99 (Can. $17.95)
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Steve Rohr is an entertainment public relations 
executive and college professor. He is founder and 
president of Lexicon Public Relations and serves 
as a publicist for the Academy Awards.® Steve’s 
involvement in public speaking education spans 
two decades. For three years, he cohosted a psy-
chology radio show with Dr. Shirley Impellizzeri. 
Steve earned his BA in communication and politi-
cal science from Concordia College (Moorhead) 
and his MA in communication from Arizona State 
University. This is his first book.

Dr. Shirley Impellizzeri is one of America’s most 
recognized Latina psychologists. She is a frequent 
guest expert on shows like Dr. Drew and The 
Doctors, and cohosted a psychology radio show 
with Steve Rohr. She maintains a thriving private 
practice in Beverly Hills, California. She earned her 
PhD in psychology from UCLA. Shirley is the author 
of the bestselling Why Can’t I Change? How to 
Conquer Your Self-Destructive Patterns.

Scared Speechless
Nine Ways to Overcome your Fears and  
Captivate Your Audience

Steve Rohr and Dr. Shirley Impellizzeri

Scared Speechless is coauthored by talent rep and 2015 Oscar® publicist 
Steve Rohr and Dr. Shirley Impellizzeri, a clinical psychologist who has 
appeared on The Doctors, Hollywood Exes, Workout, and Dr. Drew.

It really is true: What you say and how you say it speaks volumes about 
your professional promise and leadership potential. Whether it’s giving an 
impromptu sales pitch or keynoting a major business conference, public 
speaking can make you or break you. 

Scared Speechless takes a powerful and unique approach that sets it apart 
from other public-speaking guides. For the first time ever, the psychology 
behind our fears is used to explain and tame our anxiety. That’s the sci-
ence. Combine it with the art of organizing and delivering a spectacular 
speech, and you have the freshest, most entertaining, and effective public 
speaking book available. This easy-to-use book contains: 

* Funny, accessible, and practical wisdom you can start using immediately

* Real-world examples and humorous anecdotes 

* Advice that applies to every kind of speech in every kind of setting to  
     every kind of audience

Believe it or not, many screen legends still fear public speaking. Just 
because you’ve won an Oscar® doesn’t make you immune to the jitters!
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Scott Miller cofounded the pioneering politi-
cal consulting firm Sawyer/Miller Group in 1979. 
Along with the campaigns of scores of U.S. Senate 
and gubernatorial victories, Sawyer/Miller man-
aged the campaigns of global revolutionaries such 
as Corazon Aquino, Lech Walesa, Vaclav Havel, 
Vicente Fox, and Boris Yeltsin. Miller is the author 
of Building Brandwidth with Sergio Zyman, One 
More Customer with Fran Tarkenton, and The 
Underdog Advantage with David Morey.  
In addition to his work as vice chairman of Core 
Strategy Group, David Morey is chairman and 
founder of DMG Global. He is one of America’s 
leading strategic consultants—and one of its most 
sought-after speakers. Morey has worked with 
some of the world’s top business leaders, and 
advised five Noble Peace Prize winners and 16 
winning global presidential campaigns, including 
Barack Obama’s. His corporate clients include 
GE, Verizon, Pepsi, Mars, McDonald’s, Microsoft, 
Nike, P&G, Disney, Visa, The Coca-Cola Company, 
TPG, American Express, NBC, and Samsung.  

The Leadership Campaign
10 Political Strategies to Win at Your Career and  
Propel Your Business to Victory

Scott Miller and David Morey

The Leadership Campaign is a playbook for winning in the reality of 
today’s competitive global business environment. Each of the 10 steps it 
offers were learned on the most intensely competitive global battlefields. 

Thirty years ago, the authors were top-tier political consultants who 
could boast of a dozen presidential wins around the world. Candidates 
hired the authors’ company to apply to their political campaigns what 
the authors knew about business communication and marketing strategy. 

Then, in 1984, Steve Jobs asked them to build the “Campaign Model” 
for Apple, putting Jobs upfront as his company’s perennial candidate. 
This time, Jobs essentially asked the authors to apply what they knew 
about political campaigning to business.

Continuously improved, the model has kept on working for their clients 
ever since, from Apple, Coca-Cola, and Citigroup to Verizon, Visa, and 
the Walt Disney Company. 

The Leadership Campaign will help you put these winning strategies 
to work for your company and your career. You will learn:

* Success-building communications skills used to train political leaders  
     and CEOs around the world

* Proven strategies to take control of the competitive dialogue and  
     never let go   

* How to go for the win, the whole win, and nothing but the win for  
     you and your company.
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Daryl Weber is a seasoned brand-
ing consultant whose work has 
influenced many of the best and 
biggest brands in the world, includ-
ing Coca-Cola, Nike, Johnnie 
Walker, Gatorade, Pampers, and 
many more. He was formerly 

Global Director of Creative Strategy at The Coca-
Cola Company, where he oversaw brand and com-
munication strategy for many of the company’s 
billion-dollar brands. Prior to that, he was Director 
of Strategy at the boutique brand and innovation 
consultancy Redscout, where he advised Fortune 
100 companies on new product innovation and 
brand positioning. Weber has a BA in psychology 
from Columbia University. He resides in Atlanta 
with his wife, Jennifer, and son, Avi. You can follow 
him on Twitter @BrandedCortex.

Brand Seduction
How Neuroscience Can Help Marketers Build  
Memorable Brands

Daryl Weber

For many marketing professionals, “science” is a four-letter word. 

They see brand-building as an unteachable art guided by their intuition 
and experience. But at its core, marketing aims to seed ideas into people’s 
minds, make them feel a certain way, and, ultimately, get them to act. 

In Brand Seduction, Daryl reveals the latest psychological and neurosci-
entific discoveries about how our minds process brand information and 
make decisions, and the important roles our emotions and unconscious 
play in our selections. 

Welcome to the new world of neuromarketing.

Through simple language, engaging stories, and real-world examples, 
Brand Seduction shows you how to decode, build, and use these hidden 
brand fantasies to grow your brand and business. You’ll learn:

* The surprising unconscious side of brands

* The biggest myths about consumer psychology 

* The real role of emotions in building brands

* Practical tools to use neuroscience to inspire better marketing

Everyone seems to have a different idea of what brands are, how they 
work, and how they are built. Brand Seduction digs deeper into the 
nature of brands, how they exist and behave in the mind, and how mar-
keters and business leaders can use this understanding to “seduce” custom-
ers and grow their businesses.  
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Michael F. Kay is a financial 
life planner and CFP® who has 
helped thousands of women, men, 
and families master their finan-
cial lives, which almost always 
includes uncovering—and planning 
for—what they value most. He’s 

president of Financial Life Focus, a fee-only, multi-
advisor, financial life planning firm, and the author 
of The Business of Life. Named by Twitter as one 
of the top 35 personal finance experts, his financial 
advice has been featured in Forbes, Psychology 
Today, Fox Business, and the Wall Street Journal. 
He lives in West Orange, New Jersey.

The Feel Rich Project
Reinventing Your Understanding of True Wealth to  
Find True Happiness

Michael F. Kay

Feeling rich is the difference between just existing and being gloriously, 
deeply, passionately alive, living the very best life you were born to lead.

What does feeling rich have to do with actually being rich? Plenty, it 
turns out. Your beliefs and feelings about money drive how you see 
yourself and how you define “rich.” 

The Feel Rich Project starts by analyzing your specific history with and 
feelings about money, then uses that information to help you redirect 
your life where you want it to go. It’s a uniquely personal experience 
during which you will:

* Explore your needs, values, and beliefs—what does true wealth look  
     like for you?

* Learn how your life experiences created your money beliefs and habits.

* Understand how to replace destructive money habits with those that  
     support your vision of a happy life.

* Create a just-for-you action plan to meet your goals and start living   
     richly.

Sometimes you need help to energetically and purposefully pursue the life 
you crave. The Feel Rich Project is an inspirational but practical guide 
to help you build your true wealth, a compassionate, warm, momentum-
building program for all who dare to seek meaning and joy.
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Steve Reilly has helped heavy 
equipment companies negotiate 
the sale of mining trucks, technol-
ogy companies negotiate intellec-
tual property rights, health insur-
ers negotiate hospital contracts, 
and financial services companies 

negotiate wealth transfer strategies. His experience 
as a sales rep, sales manager, and director of sales 
and marketing together with 20 years consulting in 
the areas of negotiation, sales, and leadership pro-
vide him with a foundation in industry that is second 
to none. More than 4,000 people have attended his 
Value Based Negotiation Workshop. Steve consults 
with Caterpillar, United HealthCare, and other 
Fortune 100 companies, helping them improve the 
profitability of their deals. Steve lives in Seattle with 
his two daughters and a dog named Rocky.

Negotiating with  
Tough Customers
Never Take “No!” for a Final Answer and Other Tactics to  
Win at the Bargaining Table

Steve Reilly

Negotiation is the middle ground between capitulation and stonewalling, 
a back-and-forth between two parties trying to reach agreement. If a price 
or other term is non-negotiable, there is no give and take, just “take it or 
leave it.” You may think you are negotiating, but if the other side isn’t 
playing, you aren’t either. 

Regardless of the industry, situation, or product, the two most common 
mistakes negotiators make are:

* They give ground too easily, and 

* They get nothing in return. 

When dealing with tough customers it is even more important to be 
able to defend your position and bargain for reciprocal concessions. 
Negotiating With Tough Customers provides proven methods for  
holding your ground against (seemingly) more powerful negotiators. But 
it goes further, making sure that when you do give ground, you get equal 
or better value in return.

Using a cooperative, collaborative approach in a hardball negotiation just 
doesn’t work. Tough negotiators will play win-win, but only if they have 
nothing to lose.

Negotiating With Tough Customers will make you a better salesperson 
by making you a better negotiator...and vice versa.
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Jeremy Goldman, founder and CEO of digital con-
sultancy Firebrand Group, has more than 15 years 
of experience helping companies improve their 
digital marketing and social media strategies. He 
has managed global ecommerce and social media 
for a number of brands, including Jurlique, Temptu, 
and Unilever. He has been featured in numerous 
publications and is a columnist for Inc.com and The 
Next Web. He lives in New York City.
 
Ali B. Zagat is a seasoned writer, editor, and content 
strategist. She has more than 10 years of experience 
creating digital and social media content and cam-
paigns for mainstream and niche brands alike, includ-
ing Creed, Dwell, Rodale’s, Birchbox, Anthropologie, 
and many others. Ali’s extensive experience tell-
ing the stories of independent and established 
brands has given her valuable insights into how to 
help entrepreneurs, freelancers, and professionals 
who want to successfully reach a wider audience. 
She lives in Philadelphia, Pennsylvania.

Getting to Like
How to Boost Your Personal and Professional Brand to 
Expand Opportunities, Grow Your Business, and  
Achieve Financial Success

Jeremy Goldman and Ali B. Zagat

In the last decade alone, the face and nature of the job market has 
evolved dramatically. It’s now a given that personal branding will have a 
significant impact on your professional opportunities. It’s not an  
exaggeration that your brand and reputation could make—or break—
your career.

In order to connect with new employers and clients and transform your 
potential into success, you need to establish your unique digital identity, 
build strong relationships with your audience(s), and gain visibility for 
all the right reasons.

Getting to Like is a practical, actionable guide to anticipating and stay-
ing one step ahead of the curve—and your competition. Each chapter 
provides specific examples for effective communication and engagement, 
including:

* Strategies for both in-person and digital channels.

* Interviews, case studies, and advice from branding and marketing  
     experts.

* Specific guidelines for successfully navigating the most essential  
     platforms.

It’s a crowded, competitive marketplace out there. Getting to Like will 
help you stand out, make your voice heard, and take those crucial steps 
toward future-proofing your career.

Pub Date:May 2016

U.S. $16.99 (Can. $20.95)

Paper

6 x 9, 256 pp. (est.)

EAN 978-1-63265-047-4

Category: Business

Rights: World

Living Proof
Adam von Gootkin

EAN 978-1-63265-014-6 
$15.99 (Can. $18.95)

30 Days to 
Social 
Media Success
Gail Z. Martin

EAN 978-1-60163-130-5 
$13.99 (Can. $16.50)



13

ALSO AVAILABLE:

JULY

Described by business leaders as 
an “advisor, mentor, coach, and 
highly trusted business partner,” 
Scott Cochrane’s passion is to 
help organizations move to rev-
olutionary thinking. He is widely 
known for challenging the status 

quo, asking “why not,” and igniting a spirit of 
bold thinking and accelerated growth in companies 
across the globe. Scott’s “Bold Mind” approach has 
convinced presidents, CEO’s, senior leaders, and 
executive boards of organizations across the globe—
including Accenture, Amadeus, Cisco, Danone, HP, 
ING, Shell, and Tech Data—to engage his speaking, 
coaching, and advisory services. He works interna-
tionally and lives in Boynton Beach, Florida.

Your Creative Mind
How to Disrupt Your Thinking, Abandon Your Comfort Zone, 
and Develop Bold New Visions

Scott Cochrane

Too many companies limit their strategic thinking by focusing on what 
they already know how to do. Executives are expected to set concrete 
objectives and create detailed, step-by-step plans to reach them. This 
approach may satisfy short-term considerations like quarterly earnings 
reports, but it produces modest innovation and evolutionary development 
at best. As a result, the business can find itself in a performance plateau 
that it cannot seem to break out of.

In Your Creative Mind, you will discover an entirely different approach 
to the creative process. You will learn:

* How to catapult your company out of a performance plateau and into   
     dynamic growth, expansion, and market leadership.

* How to move beyond classic groupthink and unleash your true  
     creative power.

* How to become a trend leader and paradigm shifter by harnessing the   
     secrets of the power of creation. 

* How to innovate your way into the most beneficial business  
     relationships you can imagine.

Using the practical techniques and steps described in Your Creative 
Mind will infuse your company with creative power and drive innovation. 
Break free of business as usual and create the dynamic growth you deserve!
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Michael C. Thomsett is a full-time 
writer, teacher, and speaker. His 
options courses have been spon-
sored by Moody’s Analytics as 
well as online on many educational 
sites, including the Global Risk 
Community. He has published doz-

ens of books and written hundreds of articles about 
options, stock investing, candlestick charting, and 
technical analysis. Thomsett is also a frequent con-
tributor to Better Investing and AAII Journal. Michael 
is active on popular social media sites like LinkedIn, 
Facebook, and Twitter; and blogs for TheStreet.
com, the Chicago Board Options Exchange (CBOE) 
Options Hub, and many other sites. His popular 
blogs reach millions of readers daily.

Making Money With  
Option Strategies
Powerful Hedging Ideas for the Serious Investor to Reduce 
Portfolio Risks

Michael C. Thomsett

Making Money With Option Strategies is a practical, down-to-earth 
guide that introduces and fully explains an action plan to reduce risk in 
any stock portfolio. 

There are many options books available already, and they fall into two 
major categories: basic primers limited to explaining the terminology and 
market of options; and more advanced books discussing theory and pric-
ing models of options. 

None of these books addresses the largest audience of all—those who 
know the basics but are not interested in theories and pricing models. 
They want clear, practical ways to apply these principles to make money 
and reduce their risks. Making Money With Option Strategies is 
designed for this market. 

Michael has traded options since the mid-1970s and is the best-selling 
options author in the United States (based on sales of all of his options 
books). His best-selling Getting Started in Options, a beginner’s book now 
in its 9th edition, has sold more than 300,000 copies since 1986.

Many people view options as exotic, complex, and high-risk beasts. They are 
not. If your portfolio risk keeps you up at night, adding carefully designed 
option strategies to hedge risks will help you get a good night’s sleep.
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Mike Figliuolo, is the found-
er and managing director of 
thoughtLEADERS, LLC, a profes-
sional services firm specializing 
in leadership development. He’s 
helped thousands of leaders at 
the world’s most recognized com-

panies learn to communicate more clearly, con-
cisely, and convincingly. Mike has taught these 
approaches across industries, including pharma-
ceuticals, financial services, consumer goods, pro-
fessional services, high tech, and healthcare. He is 
the author of One Piece of Paper (Jossey-Bass) and 
Lead Inside the Box (Career Press), and a nation-
ally recognized speaker, trainer, and blogger. Mike 
is an honor graduate of the United States Military 
Academy at West Point and served in the U.S. 
Army as an armor officer. Before founding his own 
company, he was a consultant at McKinsey & Co. 
and an executive at CapitalOne.

The Elegant Pitch
Create a Compelling Recommendation, Build Broad Support, 
and Get it Approved

Mike Figliuolo, coauthor of Lead Inside the Box

“We’re sorry but your recommendation wasn’t approved.”

We’ve all heard those words; it’s a sentence that swallows your hopes 
and crushes your confidence. 

Getting ideas or projects approved and securing the resources needed 
to implement them is one of the greatest challenges business leaders 
face. With multiple stakeholders, constrained budgets, and competing 
agendas, it’s difficult to cut through the clutter and garner the required 
support.

The Elegant Pitch provides a simple, proven process to go from idea to 
approval more quickly and effectively than ever before, the same method 
used by elite strategy consulting firms such as McKinsey & Co. and 
Bain Consulting. But you don’t have to be a high-priced consultant to 
master a process that promises:

* Clearer and more compelling recommendations and ideas. 

* Shorter and crisper communications. 

* Greater efficiency. [efficiency in what?]

* Shorter and fewer meetings. 

* More efficient decision-making processes. 

* A higher likelihood of getting your recommendations approved.

Do less work, hold fewer and shorter meetings, and get ideas approved 
on the first pass? Sign me up! 

By using the methods in The Elegant Pitch, you can get to “yes” more 
quickly and drive the results that set you apart from the crowd.
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William J. Birnes is the New York Times bestsell-
ing author of The Day After Roswell and the author 
of Dr. Feelgood, The Riverman, and the forthcom-
ing Life and Times of Mickey Rooney. He was the 
consulting producer, writer, and lead host of the 
History Channel’s UFO Hunters, and the publisher 
of UFO Magazine from 1998 through 2014.

Joel Martin is one of this country’s most celebrat-
ed authors in the paranormal field. A national best- 
selling author as well as a radio and television host, 
Joel has interviewed many of this country’s medi-
ums, channelers, and scholars in the field. He and 
Birnes collaborated on Haunting of the President, 
Haunting of America, Haunting of 20th-Century 
America, and Haunting of 21st-Century America. 
Joel also wrote the bestseller We Don’t Die, an 
exploration of reincarnation.

Martin and Birnes were also coproducers of 
Presidential Prophecies on the A&E Network, 
which Joel hosted.

Edison’s Quest to Talk to the 
Dead
The Unexpected Final Creation of the World’s Greatest 
Inventor 

William J. Birnes and Joel Martin

Thomas Edison was arguably the greatest inventor in history. His  
phonograph created the recording industry, his motion picture camera 
created the movie industry, and the light bulb has changed the  
landscape of virtually every corner of the world.

Edison was no head-in-the-clouds idealist. From the time he started 
his first business, selling and printing newspapers on a Michigan train 
route, Edison relied on practical theory to develop products that would 
create and then satisfy the needs of a consumer market. But his last and 
least-known invention may well have been his greatest: the spirit phone, 
a device to communicate with the dead. 

Edison’s Quest to Talk to the Dead is the story of this mysterious 
adventure, which dominated the final decade of his life as he gathered 
scientists, engineers, and spiritual mediums to conduct experiments in 
contacting the “other side.” 

Birnes and Martin explore Edison’s motives, the science he believed sup-
ported those attempts, the consumer market he hoped to reach, and the 
social and cultural history that inspired him to do what his detractors—
including the Church—said was not only impossible, but immoral. 
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Weapons of the Gods
How Ancient Alien Civilizations Almost Destroyed the Earth

Nick Redfern, author of Bloodline of the Gods

In 1945, the Japanese cities of Hiroshima and Nagasaki became the first 
and last victims of the atom bomb, the most destructive man-made force 
our planet has ever known.

Or were they just the latest in a long line of Armageddon-level events? Is 
it possible that our civilization is, in reality, just one of many? Did previ-
ous cultures blossom, develop, and thrive, only to destroy themselves, tens 
or hundreds of thousands of years ago, with the same atomic technology? 

These are the controversial and thought-provoking questions at the 
heart of Nick Redfern’s Weapons of the Gods, which argues that many 
ancient civilizations cracked the secrets of the atom, only to become 
the victims of its awesome, terrifying power. Still others may have been 
destroyed by hostile aliens with their own nuclear arsenals. 

Where is the evidence? The answer is shockingly simple: it’s everywhere. 
It’s just a matter of knowing where to look for it, from the biblical cities 
of Sodom and Gomorrah and the ancient Pakistani culture of Mohenjo-
daro, Pakistan, to the Lonar Crater in India and the revelations in the 
Ramayana and Mahabharata, two ancient Sanskrit texts that describe 
nuclear warfare thousands of years ago.
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Nick Redfern is the author of more 
than 30 books on UFOs, cryptozo-
ology, and the world of the para-
normal, including Bloodline of the 
Gods; Monster Files; Memoirs of 
a Monster Hunter; The Real Men 
in Black; The NASA Conspiracies; 

Keep Out!; The Pyramids and the Pentagon; 
Contactees; The World’s Weirdest Places; For 
Nobody’s Eyes Only; and Close Encounters of the 
Fatal Kind. He has appeared on more than 70 TV 
shows, including: Fox News; the BBC’s Out of This 
World; the SyFy Channel’s Proof Positive; the Space 
Channel’s Fields of Fear; the History Channel’s 
Monster Quest, America’s Book of Secrets, Ancient 
Aliens, and UFO Hunters; Science’s The Unexplained 
Files; the National Geographic Channel’s 
Paranatural; and MSNBC’s Countdown With Keith 
Olbermann. Originally from the UK, Nick lives near 
Dallas, Texas. He can be contacted at his blog:  
nickredfernfortean.blogspot.com.
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Angel Prayers
Communing With Angels to Help Restore Health, Love, 
Prosperity, Joy and Enlightenment 

Joanne Brocas, author of The Power of Angel Medicine

Angels are divine messengers and celestial intermediaries that intervene 
between humankind and God. They take our heartfelt prayers to God 
and deliver God’s divine power directly to our consciousness to help and 
support our specific needs. 

Angel Prayers is an extraordinary collection of specialized divine angel 
prayers and inspirational messages that can significantly help to bless 
us in all areas of our unique life experience. God has assigned His holy 
angels to help us fulfill every conceivable human need and wholesome 
desire within our hearts and souls. All we have to do is ask!

Angel Prayers will introduce you to many of God’s angels and help you:

F Amplify divine love and light within you–exactly what you need to  
    help empower yourself

F Re-align you with the divine flow of abundance

F Receive divine spiritual assistance in your life

F Overcome persistent health issues and life’s complaints

F Increase the radiant joy of your soul

These angelic prayers have been divinely designed to help you conscious-
ly achieve a greater harmonic resonance and realignment with God. Your 
work with these prayers will enable you to greatly increase the quantity 
and speed of God’s divine power in your consciousness and life.
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Joanne Brocas is an angel 
expert, divine healer, and best-
selling author with more than 
two decades of experience in 
angelic communication and heal-
ing. During her childhood, Joanne 
communicated with her guardian 

angel; she has maintained a strong, clear connec-
tion with the angelic realm throughout her life. She 
is a popular and regular guest on radio shows, her 
articles have been featured in some of the world’s 
leading healing magazines, and she is the healing 
columnist for The Other Side Press. Born in South 
Wales, Joanne and her husband live in Orlando, FL. 
She teaches board-approved healing programs and 
workshops internationally and can be reached via 
her website, www.joannebrocas.com
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Dr. Susan Shumsky is an award-
winning, best-selling author of 13 
books, published by New Page 
Books, Simon & Schuster, and 
Random House. A pioneer in the 
human potential field for nearly 
50 years, she has taught medita-

tion, prayer, affirmation, and intuition to thou-
sands worldwide. Her books include The Power of 
Chakras, The Power of Auras, Awaken Your Third 
Eye, Exploring Meditation, Awaken Your Divine 
Intuition, Ascension, and Instant Healing. 

Dr. Shumsky is a highly respected spiritual teacher 
and founder of Divine Revelation®—a unique, field-
proven technology for contacting the divine pres-
ence, hearing and testing the inner voice, and 
receiving clear divine guidance. For 22 years, her 
mentor was Maharishi Mahesh Yogi—guru of the 
Beatles and of Deepak Chopra. She served on 
Maharishi’s personal staff for seven years. Her 
Website is www.drsusan.org.

Color Your Chakras
An Interactive Way to Understand the Energy Centers of 
the Body

Susan Shumsky, DD, author of The Power of Chakras

Color Your Chakras is a fun activity book for adults and children alike.

The chakras are powerful energy centers located in your subtle body. 
Unknown to many people, these vortexes of life energy govern and  
regulate your physical body. According to the ancient Tantric and Vedic 
scriptures of India, there are 14 chakras—seven major ones along your 
spinal column, and seven others, most of which are located in your brain. 
Each chakra performs a specific function and is associated with discrete 
body parts and aspects of mind. 

Each chakra (or “wheel”) has a hub, where subtle energy conduits inter-
sect, and spokes, which are radiations of subtle energy. Chakras are often 
likened to lotuses, and the radiations of energy are equated with lotus pet-
als. The lotus petals on six of the seven major chakras comprise the entire 
Sanskrit alphabet, and the seventh major chakra vibrates all 50 letters of 
the Sanskrit alphabet.

Each left-hand page in Color Your Chakras includes a description and 
explanation of each chakra or chakra deity. Each right-hand page is an 
appropriate drawing. The explanations include information about the 
drawings and the specific colors that are mentioned in the scriptures of 
ancient India. Pub Date:June 2016
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Peter Abaci, MD, is one of the 
world’s leading experts on pain. 
He is the author of Take Charge 
of Your Chronic Pain, host of 
Health Revolution Radio, and a 
regular contributor to WebMD, 
The Huffington Post, and 

PainReliefRevolution.com. As the medical director 
and cofounder of the Bay Area Pain and Wellness 
Center, his innovative strategies for integrative 
pain treatment have helped restore the lives of 
thousands struggling with pain. Dr. Abaci’s publica-
tions on pain treatment have become a trusted 
resource for patients, family members, doctors, 
psychologists, physical therapists, and even insur-
ance companies. He resides with his family in 
Los Gatos, California. For more information, visit  
www.peterabaci.com.

Relieve Chronic Pain
A Transformative Approach for a Drug-Free Restoration and 
Recovery 

Peter Abaci, MD, author of Take Charge of Your Chronic Pain

“This book is a powerful tool for pain patients who don’t 
understand why the pain management system needs changes.... 
Dr. Abaci lays out the compelling reasons for this and backs 
[them] up with the personal experiences as a pain-management 
provider and as someone who has faced living with chronic pain 
himself.” 
—Barby Ingle, president, Power of Pain Foundation

 
Relieve Chronic Pain offers the millions of chronic-pain sufferers 
throughout the world a transformative model for pain management.  
Dr. Abaci is a pioneer in understanding the biopsychosocial aspect of 
chronic pain and patients’ demand for a more holistic and personal 
approach to pain management.

Dr. Abaci details his own struggle with injury, surgery, and conventional 
recovery and pain management, then offers a wide variety of case  
studies and clear explanations of the latest scientific research to reveal 
how chronic pain creates a brain-based disease that will only respond to 
integrated therapies. 

For two decades, Dr. Abaci’s approach has helped transform the lives of 
thousands of people devastated by pain.

If you are suffering from chronic pain and tired of failed treatments and 
too many pills, relief starts here!
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Judi and Shari Zucker—the 
“Double Energy Twins”—attended 
the University of California, Santa 
Barbara (UCSB) and earned BAs 
in ergonomics, the study of human 
physiology, physical education, 
and nutrition. They became veg-

etarians at age 11 and wrote their first book, How 
to Survive Snack Attacks—Naturally! when they 
were just 16. Since then, they have written six 
best-selling health books. They lecture on living a 
healthy life, clean eating, and having more energy 
at hospitals, schools, and health and wellness pro-
grams nationwide. They are favorite guests on many 
local and national television shows, including The 
Today Show and Home & Family. Judi and Shari are 
both married and have five children between them. 
They reside in Santa Barbara, California.

The Memory Diet
More Than 150 Healthy Recipes for the Proper Care and 
Feeding of Your Brain

Judi Zucker and Shari Zucker 
Foreword by Hyla Cass, MD, author of Natural Highs

Is there anything we can do to prevent Alzheimer’s disease or dementia?

Do we have to accept that memory loss is just part of the natural  
progression of aging?

The Memory Diet introduces a powerful plant-based diet of leafy greens, 
vegetables, berries, nuts, beans, and whole grains that can slow down or 
even eliminate cognitive decline. The more than 150 healthy recipes—
from awesome appetizers and exceptional entrees to spectacular salads 
and super soups—are all free of white sugar, processed ingredients, and 
gluten.

The Memory Diet’s brain-boosting recipes are based on the 
Mediterranean Intervention Neurodegenerative Delay (MIND) Diet, a 
diet plan that may reduce the risk of developing Alzheimer’s by as much 
as 53 percent. 

In addition, you will learn how to cook these foods the correct way, as 
many cooking methods actually cause biochemical changes in the food  
we eat that can negatively affect our brain health, accelerate the aging 
process, and cause memory decline.

The Memory Diet also includes: 

F An easy-to-follow seven-day meal plan. 

F Guidelines for setting up a mindful kitchen.  

F An extensive resource section listing Websites and organizations that  
    support brain health.
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Sam Alibrando, PhD, is an organi-
zational consultant, psychothera-
pist, author, teacher, workshop 
facilitator, collaborative media-
tor, and executive coach. He has 
worked on the three-dimensional 
model for nearly 35 years and 

taught it to thousands of people and counseled 
numerous executives, clinical clients, and couples. 
Dr. Alibrando is president of APC, Inc., a psycho-
logical consulting firm. He is also a principle con-
sultant at CulturLogix, a company specializing in 
organizational culture. He is currently an assistant 
professor at the Chicago School of Professional 
Psychology, teaching executive coaching. He cur-
rently resides in Pasadena, California.

The 3 Dimensions of Emotions
Finding Balance, Harmony, and Happiness in All of Your 
Relationships 

Dr. Sam Alibrando

Just as there are three dimensions of the physical world (height, width 
and depth), there are three dimensions of the interpersonal world–
power, love and mindfulness. How well we learn to navigate them 
directly corresponds with how well we live our lives, how happy and 
fulfilled we feel. 

Human reactivity is the source of most of our interpersonal problems 
and pain. The 3 Dimensions of Emotions introduces working the 
triangle, a unique practice that provides a compelling yet practical 
road map that can help you move from painful reactivity to productive 
proactivity in your relationships. And it works just as successfully for 
a CEO of a Fortune 500 company as it does for a parent struggling to 
communicate with a teenager.

The 3 Dimensions of Emotions is a new way to understand emotional 
intelligence and find your relational “sweet spot”—the dynamic intersec-
tion of power, love, and mindfulness. It will also help you to:

F Manage difficult people in your life

F Improve your emotional intelligence as a partner, parent, and friend

F Improve your emotional intelligence as a leader at work
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Vishnu Swami, also known as The 
Maverick Monk, spent most of his 
life teaching the 5,000-year-old 
spiritual wisdom of India, traveling 
to 20 countries and speaking to 
crowds as large as 15,000 people. 
He has appeared on TV and radio 

and in newspapers internationally, and was fea-
tured in an award-winning spiritual documentary in 
Hollywood. A portrait of him was chosen to repre-
sent Hinduism in museums and art exhibitions inter-
nationally. (Pope Francis was chosen to represent 
Christianity in the same exhibitions.) He became the 
youngest Swami, the chief position in Vedic monasti-
cism, at the extraordinarily young age of 23; candi-
dates are usually at least 60 years old before even 
being considered for such a position. He relocated 
to study in a monastery in India at the age of 11 and 
now continues to empower and inspire thousands 
through his writings, speaking, and online college–
accredited courses through Vishnu-Swami.com.

The Virtue of Surrender
Walk the Path of Enlightenment and Learn to Live More 
Powerfully in the Universe 

Vishnu Swami

We often feel powerless in our lives. We have many desires, but are lim-
ited in our ability to transform those wishes into tangible results. We are 
confused about our desires, and unsure of what will really make us happy.

The Virtue of Surrender distills the essence of 5,000 years of spiritual 
wisdom, teaching us about the very nature of reality and how we can live 
powerful, effective, and fulfilled lives. It teaches and inspires us to take 
powerful action and reach enlightenment and pure, transcendental love.

Vishnu Swami, who became the youngest Swami in Vedic monasticism at 
the extraordinary age of 23, takes the ancient Eastern knowledge of Veda 
and guides you through a journey of understanding, empowering you to 
maximize your power and effectiveness and manifest your fullest spiritual 
potential in everything you do.

The Virtue of Surrender clearly shows you how to align yourself with 
the natural flow of existence and gives you powerful ways to:

F Gain clarity on all spiritual and religious paths 

F Access Universal Power for maximum effectiveness

F Learn about the subtle and physical domains to achieve a totally new  
    relationship with reality

F Learn to become enlightened—freed from all the pain and suffering of  
    this world,
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Jed Diamond is one of the 
world’s leading experts on mid-
life relationships. His books 
Surviving Male Menopause, The 
Irritable Male Syndrome, and 
Looking for Love in All the Wrong 
Places have met with world-wide 
acclaim and been translated into 

more than 16 foreign languages. He is a member 
of the International Society of Men’s Health and 
a founding member of the American Society of 
Men’s Health. He blogs for thirdage.com, huff-
ingtonpost.com, goodmenproject.com, and other 
notable sites and is the only male columnist for the  
National Association of Baby Boomer Women. He 
has been featured on more than 1,000 radio and 
TV programs, including The View, Good Morning 
America, Today Show, CNN-360 with Anderson 
Cooper, CNN with Glenn Beck, CBS, NBC, and 
Fox News. Jed lives in Willits, California.

The Enlightened Marriage
The 5 Transformative Stages of Relationships and  
Why the Best Is Still to Come

Jed Diamond, PhD 
 
Love and marriage are two of the greatest gifts life has to offer, yet too 
many marriages fail because couples don’t fully understand the five stages 
of relationships. Because most of us have had hurtful experiences in past 
relationships, often going back to childhood, we develop an inaccurate 
love map that causes us to get off track when the stresses of life increase. 

For more than 40 years, Jed Diamond has been helping couples repair 
even the most damaged relationships and reweave the broken strands of 
marriage. In The Enlightened Marriage, Dr. Diamond will help you:

F Get through Stage Three—Disillusionment without losing your love.

F Understand that when your partner says, “I love you, but I’m not in  
    love with you anymore,” it is not the end, but the beginning of Stage  
    Four—Real Lasting Love.

F Learn why healing childhood wounds is the greatest gift of love you  
    can give and receive from your partner.

F Recognize and address the mid-life stresses of “manopause,” irritable  
    male syndrome, and male-type depression. 

F Follow your calling in Stage Five to make a real difference in the world. 
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